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Position Title:  Strategic Communications & Marketing Director  
Location:  TBD 
Reports to:  Deputy Director of Mission Advancement and Marketing 
Date:  Updated: September 2026 
 
SUMMARY OF RESPONSIBILITIES: 

This ministry position is responsible for leading and executing the communications, marketing, 
branding, and storytelling efforts of Topeka Rescue Mission. Through strategic communication, 
social media management, photography, videography, graphic design, website content, and donor-
focused messaging, this position helps share the impact of the ministry, strengthen community 
engagement, and inspire others to connect with and support the mission. 

This role is responsible for helping individuals move from awareness to engagement by 
communicating stories of hope, transformation, and impact. Through strategic communications 
and relationship-focused messaging, this position cultivates meaningful connections with donors, 
volunteers, churches, community partners, and supporters, encouraging long-term involvement in 
the mission and ministry of Topeka Rescue Mission. 

This role works collaboratively with leadership and departments across the organization to ensure 
consistent messaging, brand alignment, and effective communication of TRM's mission, vision, 
and values. As with all ministry positions, there is an expectation of sharing the love of Jesus Christ 
with guests, visitors, donors, volunteers, and community partners. 

GUIDING VERSE 
“And he has filled him with the Spirit of God, with wisdom, with understanding, with knowledge and 
with all kinds of skills.” – Exodus 35:31-33 

SPECIFIC DUTIES AND RESPONSIBILITIES: 

Communications & Marketing 
• Develop and implement communication and marketing strategies that support the mission and 
goals of TRM. 
• Manage and maintain all social media platforms, including content creation, scheduling, 
engagement, and reporting. 
• Develop and maintain an annual communications calendar. 
• Create compelling written, visual, and video content to communicate ministry impact and 
stories. 
• Coordinate photography and videography for programs, events, campaigns, and donor 
communications. 
• Manage and maintain TRM's digital asset library. 
• Oversee the production and distribution of the monthly newsletter.  
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• Coordinate website content updates and assist with website development and maintenance. 
• Design graphics, brochures, banners, presentations, advertisements, and other marketing 
materials. 
• Maintain brand consistency across all ministry communications and materials. 
• Monitor communication analytics and provide regular reporting on engagement and 
effectiveness. 

Donor & Community Engagement 
• Collaborate with donor relations and leadership teams to develop communication materials 
supporting fundraising and donor stewardship efforts. 
• Create impact stories, campaign materials, and donor communications that strengthen 
community engagement. 

 
• Assist with annual reports, fundraising campaigns, special events, and community outreach 
initiatives. 

Strategic Communications 
• Provide communication recommendations and support for ministry initiatives and organizational 
priorities. 
• Stay informed on industry trends, social media best practices, and communication strategies.  
• Identify and coordinate opportunities to increase community awareness and engagement 
through digital and traditional communication channels. 
• Assist departments with communication planning and promotional needs.  

Other Duties 
• Participate in staff training and ministry development opportunities. 
• Actively participate in virtual staff meetings, department meetings, training opportunities, and 
ministry events through Zoom and other communication platforms to maintain strong relationships 
and engagement with staff and ministry initiatives. 
• Attend key ministry events for communication and content gathering purposes. 
• Other duties as assigned to support the mission of TRM. 
 
EDUCATION AND EXPERIENCE 

• Bachelor's degree in Communications, Marketing, Public Relations, Graphic Design, Journalism, 
or related field preferred. 
• Equivalent experience may be considered. 
• Experience in social media management, content creation, photography, videography, graphic 
design, and website management. 
• Experience in nonprofit, ministry, fundraising, or community engagement environments 
preferred. 
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SKILLS, KNOWLEDGE, AND ABILITIES 

• Strong written and verbal communication skills. 
• Proficiency with Adobe Creative Suite, Canva, website content management systems, and 

social media platforms. 
• Photography, videography, and video editing experience. 
• Podcast recording, editing and uploading a plus. 
• Strong organizational and project management skills. 
• Ability to manage multiple projects and deadlines independently. 
• Strong interpersonal skills and ability to collaborate across departments. 
• Passion for ministry and serving others. 

• Ability to build and maintain effective working relationships in a remote environment 
through proactive communication, collaboration, and engagement with staff, donors, 
volunteers, and community partners. 

 
LICENSES AND CERTIFICATIONS 

• Valid Driver's License preferred. 

WORKING CONDITIONS 

• Ability to attend ministry events, meetings, and community functions as needed. 
• Ability to lift up to 30 pounds of photography, video, or event equipment. 
• Ability to work both independently and collaboratively in a ministry environment. 

 

 


